Michael H. Berkowitz
berkowitz.michael@gmail.com | New York, NY 10011
LinkedIn: linkedin.com/in/michael-h-berkowitz-5447827 | Portfolio: berkowitz-studio.com
VP, Creative Design Director | Product Innovation Leader | Materials R&D Strategist | Brand Builder
Creative leader with 20+ years of experience shaping iconic brands and products across luxury, DTC, and wholesale. Known for designing industry blockbuster hits—like the Calvin Klein Marky Mark Boxer Brief and Nike Tempo Running Short, still in production globally since 2005. Brings a unique blend of storytelling, authenticity, innovation, and cross-functional leadership to translate vision into high-performing product lines that connect with consumers and scale globally.
Core Achievements
Created the Nike Tempo Running Short—still in global production since 2005
Scaled Calvin Klein Underwear from $40M in 1989 to $1B in 2005 wholesale globally
Doubled GapBody sales with new cotton stretch Lycra men’s underwear program
Core Competencies
Creative Direction · Brand Strategy · Apparel Design · Product Development · Menswear & Womenswear · Print & Pattern · Knitwear · Socks · Sport Socks · Hosiery · Merchandising · Go-to-Market · Trend Forecasting · Storytelling · Team Leadership · Cross-functional Leadership · Global Strategy · Innovation Pipeline · Design Operations · Shopify · Knowledge of Adobe Creative Suite · PowerPoint · Material Development · Fabric Lifecycle · Compliance · Product Lifecycle · Sustainable Innovation · Material Development · Global Sourcing · Consumer Insight · PLM Familiarity · Line Architecture
Professional Experience
BERKOWITZ-STUDIO — Founder & Creative Director
New York, NY | 2011 – Present
Clients: Jack Rogers, Southern Tide, Tom Ford, Lululemon, Gap, Jay Z

• Coordinated cross-functional teams (design, sourcing, R&D, merchandising) to streamline development process and reduce time-to-market by 20%.
• Developed innovation pipelines from concept to shelf, incorporating lab-tested high-performance fabrics for clients such as Gap and Teamkit.
• Directed brand refresh and seasonal content for Jack Rogers; boosted engagement by 30%
• Curated Fall 2025 product strategy for Southern Tide
• Led product and merchandising roadmap for Tom Ford luxury underwear launch; printed knitwear drove 40% of sales
• Led innovation strategy for Lululemon men's underwear, socks, and tights using performance fabrics; contributed to material development for sport sock collections aligned with underwear lines
GAP Inc. — Sr. Design Director, Gap International & GapBody for Men
New York, NY | 2008 – 2011
Designed global men’s/women’s product lines; created Best T and Polo Shirt
Launched GapFit and doubled GapBody sales with Lycra underwear line
Contributed to seasonal updates and performance innovation in socks and accessories, including sport socks aligned with underwear collections
• Managed global vendor partnerships across Asia and Europe, optimizing material sourcing and cost structures.
• Established performance testing protocols (UV protection, colorfastness, shrinkage, pilling) to ensure best-in-class product durability.
• Led materials R&D initiatives to develop GOTS and OEKO-TEX certified fabrics, integrating sustainable standards into core product lines.
NIKE — Creative Director, Sport Apparel Division
Beaverton, OR | 2004 – 2005
Created Nike Tempo Running Short; bridged performance and lifestyle
• Balanced design vision with trend-right global line planning and financial targets.
CALVIN KLEIN — VP, Men’s Underwear Design
New York, NY | 1989 – 2004
Designed iconic Boxer Brief; scaled global volume from $40M to $1B
Oversaw design for Underwear, Knitwear, Loungewear, and Men’s Socks. Maintained knowledge of PLM systems to track material lifecycles and ensure compliance with technical and sustainability benchmarks.

Education
Parsons The New School for Design, NY — BFA, Fashion Design
JC Penney Merit Scholarship – Womenswear Resort Collection

